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Seven Key Capabilities of Adobe Experience Manager
The ability to manage customers’ web experiences is key to successful marketing in today’s economy.



Among the companies polled
by Econsultancy

Areas of Priority 
for 2017

The importance of digital marketing is rapidly being realized throughout organizations 
around the world, and in turn, investment in more powerful tools to enable this top priority 
continues to grow.

According to the 2017 Digital Trends Report published by Econsultancy, only one-fifth (19%) 
of respondents said that digital was not integrated across the entire organization. Yet the
number of ‘digital first’ companies declined from 2015, showing that the realization of 
delivering connected and digitally integrated experiences for their customers is a tougher 
than originally thought. There are a lot of challenges companies face as we move into the 
experience era, and many are counting on integrated technology systems to help them
deliver.

With this rise in digital marketing investment comes a need for better platforms and 
systems to manage marketing assets and create positive consumer experiences on 
websites and mobile devices.

Organizations that are able to implement better multichannel digital marketing, execute
effective web experience management, and promote brand loyalty through social media 
will prosper and grow, while many that do not will fall by the wayside.

Source 1:Econsultancy

Cross-Channel Marketing 43%
Data-Driven Marketing 48%

Customer Experience 63%
Source 1:Econsultancy

Does your organization seek digital marketing 
superiority?
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The opportunities for marketers to reach customers have never been greater. Among 
the companies Econsultancy polled in 2017, the largest gains in a successfully 
integrated marketing  strategy will be realized in optimizing the customer experience, 
creating compelling content  marketing, and using data driven marketing to focus on 
the individual. Video and multichannel marketing were also considered important 
opportunities for organizations in the future.

For organizations seeking a unified system to manage these and other marketing
efforts, Adobe Experience Manager (AEM), formerly branded as Adobe CQ5, provides 
a best-of-breed content management and digital asset management system that
seamlessly integrates with dozens of top marketing and analytics tools. A recent 
Forrester Wave report named Adobe as the only leader in their digital intelligence 
platforms research. This underscores Adobe’s leadership position when it comes to 
helping brands deliver exceptional and personalized customer experiences at massive
scale.

Combined with other products from the Adobe Experience Cloud, AEM provides 
organizations with a powerful, modular, extensible platform that serves all their 
marketing and webexperience management needs. AEM provides powerful 
capabilities in all of the key marketing areas identified by Econsultancy, including 
social media, E-Commerce, and content management.
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Forrester recognizes Adobe as a 
Leader in The Forrester Wave™

Source 2: Forrester



AEM provides the infrastructure for digital assets generated with these 
applications—as well as  third-party content creation tools—to be managed and 
shared across many channels. Creative professionals can easily collaborate on work 
over the Internet using Adobe Drive and move content seamlessly from one 
application to another via Adobe Bridge.

Adobe Experience Manager also provides marketers with tools for distributing 
personalized media (such as product customization interfaces) based on a 
customers’ website visits or by  using customer segmentation and profiling.

A single system for management of all content and marketing assets across the
company allows for more effective utilization of these assets by marketing 
professionals, and higher quality web experience management. DAM also possesses 
dynamic media capabilities, which enable marketers to rapidly create appealing and 
interactive web content.

1 Digital Asset Management (DAM)
The Digital Asset Management (DAM) functionality of AEM provides a single system 
for the storage and management of digital content and marketing assets across the 
enterprise. AEM integrates tightly with Adobe’s Creative Suite products, including 
well-known applications like Adobe Photoshop and InDesign.

AEM
Digital Asset 
Management
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AEM’s seven key capabilities combine to make Adobe a standout 
market leader in web experience management



AEM has prebuilt integrations with Adobe Analytics and Target products, giving 
marketers deep insight into profitable paths via digital assets, visitor characteristics, 
and effective marketing methods. Analytics products such as Adobe Discover and 
Insight provide marketers advanced data analysis tools, such as unlimited 
segmentation, visitor trend analysis, and cross-visit information, resulting in 
increased knowledge of exactly what leads to the most conversions.

The addition of programs like Searchmetrics, comScore, and Experian extend the 
capabilities of Adobe Analytics and AEM, making them even more powerful.

2 Advanced Analytics Integration

3 Marketing Campaign Management
AEM also provides email marketing platform integration and campaign dashboards 
to give marketers centralized control of the creation of campaign assets and 
monitoring of campaign progress. These tools are built to enable multichannel and 
multi-device campaigns for ROI maximization. They also allow for easy integration 
with applications like Salesforce and ExactTarget, further enhancing their
functionality. Customer data can be automatically exchanged  between Salesforce 
and AEM, including the transmission of lead data from web forms into Salesforce.

of marketers work with 
three or more media-

buying platforms

41%
work with three or 

more media-planning
platforms

work with three or
more analytics

platforms
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40% 44%
According to the latest State of Advertising report by Adobe Digital Insights,

All these platforms mean that marketers have a very tough time managing reach, frequency, and de-
duplicated conversions across their entire media buy. Adobe Advertising Cloud has aggregated the 
inventories of all major display-inventory providers in one location, giving marketers a single platform 
through which they can efficiently manage their display campaigns.



Social media connections are key to effective marketing in the digital age and give 
analysts additional metrics by which to gauge the results of their efforts. AEM 
includes tools, like  plug-ins for Facebook and Twitter, to effectively manage an 
organization’s presence in these c ommunities, as well as tools to utilize corporate 
blogs, comments and ratings systems, forums,  and many other online elements.

These round out the creation and maintenance of a social presence around an 
organization’s brands and properties, and social community analytics tools give 
marketers additional metrics by which to gauge the results of their efforts. This leads 
to a competitive advantage garnered from higher brand loyalty and long-term 
customer relationships.

4 Social Community Presence

5 E-Commerce Integration
For many organizations with an online presence, E-Commerce provides a key revenue 
stream. AEM includes tools that allow marketers and merchandisers to customize 
and optimize the online shopping experience for customers, reinforce corporate 
values, and promote brand recognition. AEM also supports integration with hybris, a 
leading E-Commerce system, thereby providing organizations with a complete E-
Commerce management platform.
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When selling goods or services to a specific group, it can be a struggle making sure 
that the right content is seen by the right market. Straight out of the box, AEM helps 
solve this problem with the ability to personalize the user’s experience by authoring 
targeted content.

Using drag and drop tools in the Touch UI of AEM, an author can manage targeting 
groups by selecting the target engine from AEM or Adobe Target, to change what a
user sees on a specific page. When targeting content to an audience, two users that 
are looking at the same page of a website may see specialized content based on their 
location, age, or other parameters set within the creation of the page.

6 Personalization

7 Multi-Site Management
Effective marketing often demands the specialization and optimization of multiple 
website experiences for different campaigns, regions, languages, and devices. AEM 
provides a simple but powerful tool that enables marketers to create and then 
effectively manage their collection  of websites.

This provision of a single tool for the management of multiple websites can reduce 
duplication of efforts, improve consistency in design and branding, and reduce the 
need for excessive communication between local marketers and central leadership.
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51% of businesses considered 
personalization as a top priority in 

their digital marketing plan for 2017.
Source 1: Econsultancy



About
Blue Acorn iCi relentlessly delivers market-leading enterprise technology solutions that give you a 
decided advantage. We create a trusted partnership with you and  your business to effectively 
plan, design, and build digital strategies, interactive experiences, and enterprise platform 
solutions.

Our creative, business, and technology experts integrate seamlessly with your  team to 
strategize how to best leverage collective talents, maximize efficiencies, and produce the exact 
outcomes you desire. Blue Acorn iCi’s team of experienced specialists, plus our track record of 
successful partnerships, gives us an edge in industry know-how and an understanding of the big 
picture. With expertise in AEM, and experience building adaptive systems with Adobe Marketing 
Cloud, Blue Acorn iCi is a powerful implementation partner for enterprise organizations.

Contact

Mark Kelley
VP, Digital Engagement
markkelley@blueacornici.com
919-368-2748 

Digital marketing plays a much larger role than to simply differentiate your company. It’s an 
integral part of staying relevant and tuned in to an ever increasing number of customer 
touch points. This relevance is necessary because customer expectations of the brands they 
interact with have never been higher. Fortunately, AEM has the tools and Blue Acorn iCi has
the expertise to help enterprise brands deliver the excellent, multi-channel experiences their 
customers desire.

Adobe Experience Manage Expertise
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